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GGen Z, smaller today, will grow through immigration
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Source: John Burns Real Estate Consulting, LLC calculations of US Census Bureau 2017 National Population Estimates

1970s Balancers
Age 39-48

1980s Sharers
Age 29-38

1990s Connectors
Age 19-28

1940s Achievers
Age 69-78

1950s Innovators
Age 59-68

1960s Equalers
Age 49-58

2000s Globals
Age 9-18

2018 Population by Decade Born



TTechnology has made young adults resourceful
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1940s Achievers 1950s Innovators 1960s Equalers 1970s Balancers 1980s Sharers 1990s Connectors

More Likely to Do DIY Home Improvement Project Because of YouTube How-To Videos 

90% of New Owner Households 2016 – 2025

Source: John Burns Real Estate Consulting, LLC



YYounger adults put less value on brands…
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Buyers Who Marked Name Brand as “Most Important” to Them

Source: John Burns Real Estate Consulting, LLC 2018 Consumer and Product Insights
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…but they are more willing to pay for tech…
Buyers Who Want a Smartphone-controlled Thermostat

Source: John Burns Real Estate Consulting, LLC 2018 Consumer and Product Insights
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…and more likely to pay for “look and feel”
Buyers Who Marked Look and Feel as “Most Important” to Them

Source: John Burns Real Estate Consulting, LLC 2018 Consumer and Product Insights



GGen Z Characteristics
Realistic

Face-to-Face
Role Hopping
Independent
Competitive

Private
On-Demand Learning

Individuality

Optimistic
Digital
Job Hopping
Indulged
Collaborative 
Public
Formal Education
Brands



DDENISE VILLA, PhD
• CEO and Co-Founder

The Center for Generational Kinetics
• Clients range from institutional 

investors to car manufacturers, CPG, 
and retail 

• Serves on several non-profits boards
• Advises numerous start ups
• Enjoys running marathons and 

adventure races
• Also a member of Gen X, married to a 

Millennial, and has a Gen Z daughter! 



ABOUT 
THE CENTER FOR 
GENERATIONAL 
KINETICS

• #1 Generational Research, 
Consulting, and keynote speaking 
firm. Led studies on four continents 
in 2017

• Over 180 clients each year, from 
technology and healthcare to 
restaurants, CPG, and financial 
services

• Dedicated to separating myth from 
truth when it comes to Millennials, 
Gen Z, and generations as 
employees, customers, and 
trendsetters

• The Center's findings have been 
featured in over 100 media outlets
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WHO IS GEN Z?
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The oldest Gen Z is now 22 years old. The youngest is yet to be determined.

HOW OLD IS GEN Z?

2

Gen Z already earns close to $153 billion 

Gen Z spends almost $100 billion 

Combined with allowance estimates, Gen Z yields 
approximately $143 billion in spending power*

U.S. GENERATIONAL OVERVIEW

Generation Z:

Millennials:

Generation X:

Baby Boomers:

1996 – ? (ages ?-22)

1977 – 1995 (ages 23-41)

1965 – 1976 (ages 42-53)

1946 – 1964 (ages 54-72)

* Forget Millennial Purchasing Power. Gen Z Is Where It’s A, (Inc. 2018)
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Parents are Gen X and older Millennials 
Great Recession and its extended aftermath

Millennial student loan crisis

PARENTING 
PROFOUNDLY 
SHAPES GEN Z

3

DISCUSSED SAVING WITH PARENTS IN THE LAST 6 MONTHS

DISCUSSED EARNING MONEY WITH PARENTS IN THE LAST 6 MONTHS

56%
47%

Gen Z

Millennial

53%
49%

Gen Z

Millennial

Confidential and proprietary. Copyright 2018.  All rights reserved. GenHQ.com |
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WHILE MOST OF 
GEN Z RECEIVES 
MONEY FROM THEIR 
PARENTS, ALMOST A 
QUARTER WORK 
PART-TIME JOBS OR 
SIDE GIGS TO EARN 
MONEY.

Q16. What are all the ways you currently earn or receive money? Please select all that apply.

35%

23%

22%

24%

21%

19%

42%

24%

24%

18%

19%

19%

GEN Z’S CURRENT METHOD OF EARNING OR RECEIVING MONEY (TOP 6 
OF 9)

Male Female

Money from parents 
or family members

Part-time job
(20 hours per week)

Side gig or “side hustle” 
where you do odd jobs 

or short-term work

Earned allowance 
(money for doing chores, 

or meeting goals, etc.)

Full-time job

Allowance (money 
received regularly)
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Gen Z girls are more likely to be on their phones for 
longer periods throughout the day than Gen Z guys. 

5

TECHNOLOGY HABITS 
ALSO PROFOUNDLY 
SHAPE GEN Z

Q1. For each of the following digital devices, how often do you use each? - Smartphone

2%

35%

29%

26%

2%

41%

28%

22%

2%

28%

32%

33%

<1 hour a day

1-4 hours a day

5-9 hours a day

10+ hours a day

FREQUENCY OF SMARTPHONE USAGE

Gen Z Total
Male
Female

55% of Gen Z use their 
smartphones 5 or more hours a 
day
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Custom-designed 30 question survey conducted with 1,110 U.S. adults age 18-65 with a 
10% oversample of Millennials, age 20-37

Sample weighted to current Census data and screened to be US citizens

Survey conducted online August 4, 2015- August 7, 2015

Confidence interval +/-3.1%

Survey content design was a collaborative effort between the Insured Retirement Institute 
and The Center for Generational Kinetics

For the majority of clinical workers, the idea of helping children heal and become healthy is 
hugely appealing. They also like the idea of helping the rest of the family through a stressful 
time. Women in particular are inspired by helping children.

6

39%

35%

25%

23%

18%

Check a group event

Create a group event

Get news

Check in at a new location

Learn about a potential employer

PREFERRED APP TO USE IN EACH SITUATION 

GEN Z IS SAVVY 
ON SOCIAL 
PLATFORMS

Q5. Which app or communication platform would you most often use in each situation? 

41%

19%

Follow brands you like

Set up a fake social media account

Gen Z

40%

36%

32%

Post or send a video of yourself

Post or send a selfie

Post or send a video of yourself 
doing something interesting

INSTAGRAM

SNAPCHAT

FACEBOOOK

Gen Z uses different 
communication 
platforms for specific 
situations

@GenHQ    @DrDeniseVilla 
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INFLUENCER 
CATEGORY

NUMBER OF 
UNIQUE MENTIONS

Q9. List your top three influencers that have convinced you to purchase a product or service in the last 6 months. *2,580 total responses

FRIENDS AND 
FAMILY TAKE TOP 
SPOT WHEN IT 
COMES TO GEN Z 
SPENDING

92

55

42

Friends

Mom

Siblings

28

24

21

YouTube

Facebook

Instagram

25

20

13

Nike

Amazon

Adidas

24

20

18

Kylie Jenner

Kim Kardashian

Rihanna

PERSONAL LIFE

SOCIAL MEDIA

BRANDS

CELEBRITIES

13

12

7

Shane Dawson

Jeffree Star

James Charles Gen Z
ONLINE 

INFLUENCERS

TOP PURCHASE INFLUENCERS IN THE LAST 6 MONTHS 

Online personalities 
significantly  influence Gen Z 
purchases 

@GenHQ    @DrDeniseVilla 
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Gen Z girls are reading 5 or more reviews before 
a first time purchase, significantly more than Gen 
Z guys. 

Q14. About how many reviews do you typically read before you buy something with your own money that you’ve never bought before?

Over 2/3 (68%) 
of Gen Z read 3 
or more reviews 
before buying 
something for 
the first time with 
their own money 

14%

20%

27%

21%

4%

16%

15%

22%

28%

19%

4%

11%

13%

17%

24%

21%

4%

21%

0

1-2

3-4

5-6

7-8

9-10+

NUMBER OF REVIEWS READ BEFORE FIRST PURCHASE

Gen Z Total
Male
Female
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GROWING THROUGH HOUSING
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PARKING STRUCTURE REPOSITIONING
84.51 CENTRE





PARKING STRUCTURE REPOSITIONING
THE GARAGE AT NORTHWESTERN UNIVERSITY


