
LGBTQIA+ 
Inclusion:

Why It Matters, How It’s Good for 
Business and Ways to Create a 
More Welcoming Organization













Housing Discrimination 



Employment Discrimination 



Hate Crime Laws



Outdated 
Terms

Crossdresser

Sex Change Operation

Alternative Lifestyle 

He/She

But what about QUEER???



Why Does LGBTQ+ 
Inclusion Matter?



By the Numbers….. Population



By the Numbers… Households



By the 
Numbers… 
Spending 

Power 



By the Numbers… 
The Multiplier 
Effect 



By the Numbers… The 
Multiplier Effect 



By the Numbers… The Multiplier Effect 



Public Relations – Anita Bryant 



Public 
Relations –
Chick-fil-A



Public Relations – North Carolina & HB2



Public 
Relations –

North Carolina 
& HB2



Public Relations – North Carolina & HB2



LGBTQ+ History 



The
Lavender 

Scare 



The Lavender Scare 



The Stonewall Riots



Stonewall 
Riots



Stonewall Riots





Bathroom Bills 





How LGBTQ+ 
Bias Manifests 

Itself in the 
Workplace

Healthcare Policies

Parental Leaves

Forms

Silence 

Inaction



Proactive 
Measures 

Create Inclusive Policies & Procedures

Enforce Your Zero-Tolerance Policy

Train Staff of Diversity & Inclusion 

Consider an Employee Resource Group (ERG) or 
Affinity Group

Show Your Support



Words/Phrases 
Not to Use

Alternative Lifestyle

Sexual Preference

Gender Reassignment 

“Choose to be Gay”

Tolerance

Special Rights

“Friend”

“Gay agenda”

Transsexual 

What about “Queer”?



Words/Phrases 
To Use Instead

(There is no replacement for “Alternative Lifestyle”)

Sexual Orientation 

Gender Affirming Surgery 

Born LGBTQ+

Inclusion 

Equal Rights

Partner 

Human Rights

Transgender

What about “Queer”?





Intersectionality 
Wheel 



Tying it all TOGETHER 





www.StoutsLaw.com
www.Gay50States.com
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