Wowing Web Visitors
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A Learn How To Evaluate Your Website Like A User

A Identify Common Issues That Hamper User Websit
EXxperiences

A Develop A Plan To Prioritize The User Experience
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Can They Find You?
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Do You Offer A Choice Of Calls To Action?

. Click to Call Front Desk

Open a Free Account >

Start Your Free Trial Now

Subscribe

[0 callNowt —
£ o

Start Mac Download

Play it Free tryltfree
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Fresh Content, Social Links & Reviews

****

Reviews

Gets you found
Gets you customers
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Does It Represent Your Brand & Culture

“Your culture is
your brand.

- Tony Hsieh

BIG THINKERY

MINDING YOUR BUSINESS ONLINE
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Microsoft Internet Explorer g x|

Your sassion timed out becausa you were ide For too long, Please log in 3g3in to resume,
' If you had a Siebel sttachment open, your changes may have been lost. Please save the file locally, dose it, and
reattach it to the appropeiate record.
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Is It Visually Appealing
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Can They Complete An Easy Transaction
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Is It Secure?

Secure Site Srech

£ 10
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Hold A Focus GroupA Painful Exercise

I adoos srre s - wee K 23 £33 53 o iween i ) e *
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Are You Measuring Visitor Behavior?
GD(}SIE Analytics

Analytics Settings | VR e [dealist complete  w

5 Dashboard Visitors Overview
& Visitors | Export » || &= Email || BE Add to Dashboard |

KMap Overlay 40,000 —"-‘h.,. e T
MNew w=. Returning
Languages

¥ Visitor Trending 08 gt by

*\isitor Loyalty,
i
Loyalty [June 18, 2007 [June
Recency
Length of Visit
Depth of Visit

558,529 people visited this site
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Getting Back to Basics

Website Design

Janet Hazen
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Basics Right?

Perfect

~ Website

The art of
simplicity s a
puzzle of
complexity.
Douglas Horton
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WHY DO THESE MATTER?

91%

Of customers have
walked into a
business based on
their online
experience

89%

Of customers
conduct their
research using
online search
engines

82%

Of customers make
In-store purchases
after researching

them online/mobile

N v

Meet Customer 2.0!

Where Customer 1.0 loves traditional marketing efforts, Customer 2.0 is
mobile, social and ALWAYS connected!

Google/Nielsen study
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HOW ARE WE DOING IT NOW?

When approaching website enhancements/changes, we get
cues from implementations on other sites and applications.
031 h ) OAx OEEO rEI OAOO AAAO
OEEI E xA OEI OIA OOA EO IT1 1 0O¢

city & state or zip
@ go " vee=N_ A Find Your Apartment

i miles from location

'\ # of bedrooms

Find Your New Apartment
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o
HOW WE SHOULD BE DOING IT!

‘/6 from other websites, and must be
KEEP open to consider industries outside

CALM our own for our research.

AND U Hospitality

FOCUS ON e

U Food/Beverage

We should still watch and gain cues

U Technology

U Automotive

U Blogs

2014 INVHC
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TOP 2015 WEBSITE TRENDS

1. Responsive Design
2. Flat Design

3. Scrolling

4. Typography

5. Large Images

6. Infographics

LoungeLizard.com
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KEY TAKEAWAYS

1. Ask questions! 81 @2dz2NAEStF It 27F
your website as a whole and of every aspect of it. Have you
kept your focus on your end user, your Customer 2.07?

.Test, test, test5s 2y QU0 06S | FN}AR G2 GN
to test everything to determine if it stays or gets cut. Ultilize
either free or fee A/B testing programs.

.GoMobile!lL 0 Qa GAYS® LT &2dz2NJ 2NAHI
going mobile via responsive design or a mobile site, you will

not be reaching your desired customer in the next1B
months.
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Windsorcommunities.com:
From glossy magazine tol.easing Machine

Christi Samuelian

2014 NYHC
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The Challenge

A 5 year old design
A Lacked sophistication, UX &

= efficiency of peer sites
e A Weaknesses
3 i ﬂ Fmistuent
; R . I Lacked messaging
E"u‘ I Outdé.lted SEO |
_____ =" b i Inflexible custom desigems
""" . I Limited transactional
functionality
2014 INMHC
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The Goal

$ GET MORE RENTALS $

A Drive traffic to site through SEO

A Convey a favorable first impression of Windsor

A Create a positive user experience

A Offer enough information so prospects take the next step
A Provide a strong call to action

N

ACFOAETAGIGS GKS fSFaAaAy3a GNI Yy
day, night, in person, online
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The Research

FEATURES

Site-wide functionality recommendations. See site map for placement.

Percentage of surveyed residents who Percentage of surveyed residents whao Percentage of competitors’ sites which
rated this feature “wery important” rated this feature “somewhat important” offer this feature to their users
93% . .
gay, 00%  ggo 90% . 89%
8% 8% s
1%
6? §2% B4%
5%
5%
44%) 4%
2% 1%
1% 1%
0% N/A
HIGHER PRIQRITY LOWER PRIDRITY
—
BASIC FEATURES =@ =1 = = = = = = ] =] 9 = FUTURE ADDITIONS
. ; Z= = o ES s § = = = = E |H=3 =4 = & . .
Community Information = = = =~ == =] S 2 =] = e = g = = = Live Customer Service Chat
Leasing Office Information = 2 [T ] g 3 g == =] = | o E g g L =@ E g = Maobile Specific Site
Property Phatas E o S5 E= P gS = = g = W= = =
Amenities - EQ— == =& ME = E; u_% - o F_} L
Pricing Information wy £ & = = = = == = = = =
=0 = 2 = g = o= = =
=3 = o= = — =2 o
== = = = k] o
2 = =
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The Result
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The Sales Funnel

Deposit* Beds Baths Square Feet™ Units Available
$1,850 - $2,195 $500 1 1 565 - 634 1

Step o Select Mov HOWE (877) 558-8547 <
FLODR PLANS
| ! B - PHOTOS & TOUR
Move-in Date | 1011772014 AMENITIES
‘ NEIGHBORHOOD
‘ APPLY
" sEsuET T
* Please note: Mor
i URBAN CONVE? Step o Choose Leai g
| SETTING BEST Apply Unlme
11 months .

12 months

o $1855
Create An Account To Begin

—
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Welcome to Windsor Communities online leasing application. To start your application you will naed Floor Pran
to create an account Al
Step 0 Review Youl . unit Sa Ft baba
| The application process should only take about 15 minutes to complete. We will be able to save

your progress as you go and enable you to come back anytime to check on the status of your 30102 596 17-

s Al application

51 1 bed,1 bath, 565 Maove-inDate  LeaseTerm  view layout
Here 15 what you will need to complete your application: 1017114 11 mo

- Social security number

- Gross monthly income

- Emergency contact name and phone number

- Vehicle information (f you plan to park a vehicle a1 this propenty), including license plate number

B2 Birth dates and email add for yone on the lease applicat
- Ernployment history Already Have An Account?
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Performance
16 Properties Old New Performance
SameStore (6/13 ¢ 9/13) (6/14-9/14)
Total Visits 138358 219743 59%
Pages/Visit 8 3 -60%
Avg. Visit Duration 5 min 2.5 min -50%
Leads 2360 3274 3904
2014 INMHC :
OpTech




Next Steps

-

RATINGS & REVIEWS

Overall Rating Y Y Y Y

The Ridgewood by Windsor has
been reviewed by 90 residents,
and is recommended by 96. 7%
of reviewers.

iew Ratings & Reviews
Submit a Review 2014 NVHC
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Takeaways

A Research.

I What do your prospects want today?

I What are the trends you need to plan for?
A Build a good foundation for growth.

I Start with the basics.

I Invest in SEO.
A Keep it clean.

T Cut out the clutter.
T Less is more.
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